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Company Overview
Background and History : GPI³s 5 decades of leader in automotive media and exhibition

GPIwas established in 1970 to publish automotive magazine 
named ´Grand Prixµ which become a No.1 of  automotive magazine 
in Thailand. Subsequently, issued various publishing related with 
automotive i.e. Offroadmagazine, Yuadyannewspaper etc.  

1970

Expanded into printing business with strategy 
to create economies of scale from printing 
machine using in publishing business and to 
increase overall revenues.

1974

1979
After successful of Grand Prix magazine, GPI initiated the first 
automotive exhibition in Thailand named ´Motor Show 79µ held at 
LumpiniPark of area 16,200 sqm.

GPI moved the venue to SuanAmpornand 
BITEC Bangnalattely. And also expanded 
area of event. First OICA certificated in 
2004 (25thThe Motor Show)

1980 -2010 Currently, Bangkok International Motor Show held 
at Impact Arena MuangThong Thaniwith area of 
170,000 sqm.

Present

Oversea Expansion and increasing revenue 
streams in related industry.   
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Industry Overview
Automotive Industry Outlook : Unlocking of the first-car tax scheme
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V Unlocking of the first-car tax scheme since September 
2016, buyers under this policy can now sell their cars 
and buy new ones, resulting in the recovery of 
Thailand³s auto sector. Presented by increasing of 
2017 domestic car sales with approximately 13% yoy. 

V The recovery of sector and demand would give 
automakers confidence to spend on marketing and 
exhibition

Opportunity in 2018
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Industry Overview
Advertising Expenditure Outlook : Digital advertising continues to rise over time

Å Analog & Digital TV are the largest ads spending 
almost 60% of total ads expenditure.

Å Automotive industry is in the top 5 ads spenders 
which is nearly 8% of total ads expenditure.

Total Advertising Expenditure
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Company Overview

VISION ´Aim to be a leader in innovative automobile media and integrated exhibition organizer to drive Thai 
automotive industry to internationalµ 

Exhibitions and Events Print and New Media Printing


